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Unit 1 Business Etiquette [I Text A Handshakes[] Text B Table Manners in Anglo-AmericaUnit 2 Business and
Ethics[J Text A Business and Your Life[] Text B Businesses Must Become Ethical EntitiesUnit 3 Public Relations
[0 Text A Public Relations [ Text B PublicityUnit 4 Net Economy [ Text A From 911 to the Red-Envelope

[0 Text B Web Forums:Making or Breaking Company Reputations Unit5 Cooperation and Globalization

[0 Text A Regional Cooperation Helps to Fortify Asia's Economic Foundations [ Text B Globalization Was
Good Then, Not NowUnit 6 LogisticsC] Text A Components of a Logistics System[d Text B Can We Be
Self-sufficient7Unit 7 Market Research[] Text A International Market Research and Selection[] Text B Entering
Foreign MarketsUnit 8 Marketing Text A Marketing Mix Text B Export PricingUnit9 Business Law and
Promotion Text A Consumer Law Text B Advertising on the WebUnit 10 Management Text A Culture and
International Business Management Text B The Art of Management--The Eight Rules of ManagementUnit 11
Entrepreneur Text A The Job of a Manager TextB Inspiration and Hard Work Made Me an EntrepreneurUnit
12 Industrial Property Text A Patentand Trademark Text B Known Brands Acquiring Name RecognitionUnit
13 Finance Text A The Credit Card Economy Text B Why the Credit Squeeze Is a Turning Point for the
WorldUnit 14 Stock Market Text A How to Pick a Stock? Text B Why Some Chinese Invest in the Stock Market
and Others Don'tUnit 15 Investment Text A Amazon Hopes to Birth Bundle of Joyo Text B Quiznos Serves Up
a Turnaround SandwichKeys to Exercises
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[0 O Public relations work consists of two main activities: research and communication. Research is a vital part of
public relations because an organization may not know the publics opinion about it. What people think and why
they have such opinions about an organization are important in helping management establish policies and
practices. Public relations experts use research and opinion surveys to obtain information from the public.
Researchers gather information on the many problems and opportunities facing a company, its industry, and the
business community. They may gather information on public opinion so that a political candidate will know what
issues to discuss during a campaign. Researchers also test the effectiveness of a PR campaign.[J [0 Communication
between an organization and the public is an important part of any public relations campaign. However, the size
and complexity of most modem organizations make direct communication with individuals almost impossible.
Most organizations use mass-communication methods to contact the public. These organizations often aim their
PR campaigns at groups of people who share a common interest.[] [J PR specialists use four principal methods to
communicate with the public: advertising, lobbying, publicity and press agency. Advertising involves the use of
paid, non personal communication through such media as billboards, mail, newspapers and other publications,
radio, and TV. Lobbying is an attempt to influence the voting of legislators to support the interests of a group.
Publicity and press agency involve promoting an organization by getting favorable coverage in the media.[]

O Public relations developed slowly until the end of World War O in 1945. Since then, it has spread to nearly
every large corporate and nor profit organization, However, for many years, public relations is widely
misunderstood and misused to describe anything from selling to hosting, when in fact it is a very specific
communication process.
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