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OO00O OO0 4. TheResults The most effective designs satisfy an unmet need in both the individual
consumer and the market at large, making the results twofold.For consumers, our products provide
simplepleasures and life-changing advances. For clients, we raise revenue, stimulate markets,and inspire leadership.
Our success has gained wide recognition within the business and design communities, earning us top
awards,significant media coverage, and an everexpanding client base. 5. The Clients We work with top companies
m every sector,from entertainment to finance, electronics to media. The industry leadership represented by this
client list - including Disney, GE,HP, Microsoft, Motorola, and MTV - brings our designs to a vast audience,
making an impact across a variety of markets. For us, this diversity means taking on a different audiencewith every
project, tackling fresh problems and identifying new potential improvements.It means never falling into the rhythm
of old work and established method. 6. The Culture At Frog, we engage in a constant, collaborative dialogue-in
meetings and at our desks, over lunch and at our afternoon coffee break-that helps us tackle the industry’'s toughest
projects. Together, our design teams face the challenges of short timeframes and complex business problems.
Individually, we are pushed to produce our best work ever. frog asks for truly fresh ideas, new and groundbreaking
possibilities. This level of challenge asks us to step up, time and time again, so we are constantly developing as
designers, thinkers,and individuals. 7. The Growth Frog embraces change, a fact that has consistently positioned us
at the forefront of the creative consulting field. Our capabilities have expanded beyond our industrial design roots
to include software and Ul design, packaging, branding,strategic planning, and in-depth business design. To
accommodate these developments and the influx of new clientele, the company has more than doubled in size
during the past two years alone. We have opened studios in eight locations internationally and formed a
methodology to address higher-level corporate problems.
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