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Unit 1 Culture(O ) Main Text The Meaning of Cultured Supplementary Reading Intangible Cultural Heritage
on UNESCO ListUnit 2 Culture(J ) Main Text Cross-cultural Management and Training Supplementary
Reading The Impact of Culture on Business Unit 3 Tourism[] Main Text Global Code of Ethics for Tourism

[0 Supplementary Reading EcotourismUnit 4 Travel [0 Main Text Travel and TourismJ Supplementary Reading
A Future Role for Travel ManagementUnit 5 Food and Beverage([J ) Main Text Food Culture Supplementary
Reading Early Chinese Food History Unit 6 Food(J ) Main Text Food Safety at Temporary Events
Supplementary Reading Contaminated Milk Powder Reveals Safety IssueUnit 7 Hotel related English(l) Main
Text Three Important Departments of a Hotel Supplementary Reading China’ S Budget Hotel Industry Is
Booming as Tourism GrowsUnit 8 Hotel-related English(C1 ) Main Text The History of Hotels[1 From Economic
tO Extravagant Supplementary Reading HostelsUnit 9 Business Management Main Text Business Management in
Canada Supplementary Reading Uncommon LoyaltyUnit 10 Business Marketing Main Text The Marketing
Management Supplementary Reading Top Five Ways to Sell Innovation Unit 11 Negotiation Main Text
Negotiating Supplementary Reading Cross Cultural NegotiationUnit 12 Logistics [1 Main Text A Brief
Introduction to Logistics (1 Supplementary Reading A Logistics RevolutionUnit 13 Transportation[] Main Text
The Transportation System in Australia [] Supplementary Reading The Subway SystemUnit 14 International
Conferences [ Main Text A Brief Introduction to APEC Supplementary Reading International Business
Meetings[]

Unit 15 International Exhibition Main Text Historical Background of Expo Supplementary Reading China and
ExpoUnit 16 Sports Tourism Main Text Sports Tourism Supplementary Reading Major Sport Events and
Tourism ImpactsKeys to Exercises(] [1 [ [J
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[0 O O Analysis also needs to focus on a determination of the particular measurable and manageablecharacteristics
of business trips that correlate expe~ed and actual business value] A welkmanagedtravel process includes an
increasingly sophisticated system for classifying purposes and othercharacteristics of travel] Not all trips are the
samel] and the elements that are critical to successfuloutcomes vary[J Customizing trip requirements to match trip
purposes and expected outcomes helpsresult in high travel valued This approach is in direct contrast to most
existing travel programs thattreat all trips pretty much the sameld] O Trip characteristics include a wide range of
travel related aspects] not simply limited tOdescribing the physical travel itselL Pertinent characteristics could
include the stimulus for theplanned travel and the flexibility of timing or destination[] the extent of pre-defined
activities at thedestination(]

timing issues] number of travelers and who they are[] whether it iS a new contact or acontinuation of an existing
relationshipl] and the expected follow up[J Best practices companies willwork to determine how these trip
characteristics and requirements vary by travel circumstances andthen empower line managers to use this
knowledge to maximize value[
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