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Unit 1 Getting to Know E-businessText A Introduction to E-businessText B B2B and B2CUnit 2 Planning an
E-businessText A General Outline of an Internet Business PlanText B BThree Architectural Models of
E-businessUnit 3 Keys to SuccessText A Ten Imperatives for E-business Success (Part 1) Text B Ten Imperatives for
E-business Success (Part 11)Unit 4 Building and Maintaining a WebsiteText A The Elements of Managing and
Operating a Web SiteText B To Build a Website for E-businessUnit 5 Case StudiesText A Case Study:
BabyCenterText B E-business Case Study: Haystack ToysUnit 6 Keeping Good Relationship with CustomersText
A Customer Relationship ManagementText B Customer SupportUnit 7 E-business PaymentText A E-money:
Statements and PaymentsText B Electronic Payment SystemsUnit 8 Search EnginesText A Issues with Search
EnginesText B The Future of SearchingUnit 9 E-business ActivitiesText A eProcurementText B OLd Ways of
Commerce New Again on NetUnit 10 E-business Legal EssentialsText A E-business Legal Essentials (Part 1) Text B
E-business Legal Essentials (Part 1) Unit 11 E-business ReportText A $14 Billion in Silent LossesText B
CheckoutUnit 12 New Trends of E-businessText A Taking Control of the Trends in the Ever-Evolving E-business
Space (Part I)Text B Taking Control of the Trends in the Ever-Evolving E-business Space (Part 1) 0 0 O O O
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EuroSearchOne project to overcome the limitations of the existing search engines is the Euro~archproject.
Euroserch is a federation of national search engines which gives much better resultsand is more suited to the
challenges of the multilingual and multicultural global Internet. Thefounding members are national search engines
from Italy, Spain and Switzerland. The multilin-gual approach allows a query to be entered in the preferred
language of the researcher and thesearch engine takes care of the search on the search engines in the other
languages.Every national site that is part of the federation remains in the country of origin and ismaintained by a
native speaker who will ensure that the search works in their own language. Atthe same time, the EuroSearch
framework tries to remain open to other countries and serviceswho would like to become part of the initiative. The
framework allows provision, access and retrieval of documents that are not only inEnglish, but also in a variety of
other European languages. This makes it easier to find informa-tion provided in other languages than English that
may contain the information the searcher waslooking for. It enables people who do not speak English to retrieve
information and informationproviders to present their information in their mother tongue, as they can express
themselvesmore clearly in that language. The EuroSearch project wants to develop techniques and resources to
implement a crosslanguage search engine and to improve retrieval and classification technologies. The ultimategoal
is to create a federation of national search engines that work together in order to deliverbetter search results. A
prototype is currently being built that provides an interface to formulatequeries and present understandable results
in the users’ preferred languages. This requires thesystem to translate not only the queries into a meta-language, but
also translate the results andthe resulting web pages into the query language to make it accessible to the user. This
approachmakes the whole web more accessible to non-English speakers.Natural Language SearchesThe idea of
natural language access to a database is not new, but still hasn't been achieved.Most search engines are not able to
handle questions such as "Where can | get light bulbs[]

" or"How many legs does a horse havel]

" The answer to the questions can be found for certain onthe web, but the search engines are not able to understand
the qu~tions. If you have a pagethat has a question and an answer on it, then you may succeed, but this is a rare
case. Insteadof receiving the answer "At shop XY in Z" or "four", you would receive a long list of search re-sults, as
the search engines split up the question into keywords.
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