00004, tushu007.com

<gooottbbototdboodotdoos

gobooo

i0<<0Ob0b0ObObOooogooboboobods>s
1300 ISBNLI O [0 9787513004831

1000 ISBNUI U J 7513004838

0o0o0noo2011-6

gobobooobboodaad

gooooo

000153

guooobobbogooooopbrbbbggoooobbbgooooon

00000000 http://www.tushu007.com

Page 1



00004, tushu007.com
<«<O000000000o00oooons

goon

gboooboboooboobobooerRMOObobooonooon
gobbobbouogoooobobo
gpooobbooboobooobooboecrRMUboobbooboobbobobooboon
gobbobbbuoggogobooboerMbUbboggoooooobboooooobboobo
gobooo
gobbobbilioecrMObodgodoooobbodoogobobbboooooobooo
gcrRMUUOUOOOOODOOOOOooobobObbooo200oboobbboooooobooo
goboboobboooooobbobobbdoooooon
gcrRMUUOOOOOOOOooooobooomrmbobodoooooboobbogo
gobbobobboooooobooobooerMuUbggooobooboerMOb oo d3gCRM
gobooobobooooooobooobbdoooooboobobboooooo bbb bobooa

Page 2



00004, tushu007.com

<gooottbbototdboodotdoos

goon

000000200700 000000000000 04 University of California at

IrvineD OO - 00O O Paul

Meragel 000000 DO0OD0DOODODDODOOOOOOO
O000o19000100000000000000O0O00DO000O0OOO0O0DODOODODDOOODOd
oo0oon

2070700 0000000O0OD0DOO0OO0OOO0DDOO0ObOOOODOOd

O O Information

Systems Research(] ISR O International Conference on In formion

SystemsI ICISO O OO OO O
Oo0o00ooOoooooooecRMOSCMOOOODOOOODOOODOODODDODOODOOODODOOOOn
O0DO0000o0ooDooooImodboooobooooooboooooooIImoon
0000000 0d formation

Systems Research, European Journal of Information Systems, Hawaii

International Conference 011 System Sciences[] HICSS[] OO Workshop

01lInformation Systemsand EconomicsOOwisEO O O 0D 00000000 OoOoOO

Page 3



00004, tushu007.com
<«<O000000000o00oooons

goon

List of Figures

List of Tables

Introduction

Chapter 1 The Business Value of Customer Relationship Manage- ment
Systems: A Resource-Based Perspective

[0 1.1 Introduction

[0 1.2 Theoretical Development

[0 1.3 The Empirical Study

[0 1.4 Results

[J 1.5 Discussion

[J 1.6 Concluding Remarks

[ 1.7 References

Chapter 2 IT Governance in Post-Adoption Stages of CRM Diffu-sion:
An Institutional Perspective

[0 2.1 Introduction

[ 2.2 Theoretical Development

(1 2.3 The Conceptual Model and Hypotheses
[ 2.4 The Empirical Study

[J 2.5 Results

[J 2.6 Discussion

[0 2.7 Concluding Remarks

[ 2.8 References

Chapter 3 A Long-Tailed Time Lag of IT Value : The Effects of CRM
on Productivity, Profitability, and Market Val-lie
[0 3.1 Introduction

[0 3.2 Theoretical Development

[0 3.3 Data and Methods

[ 3.4 Results

[ 3.5 Additional Analyses

[ 3.6 Discussion

[ 3.7 Conclusion

[ 3.8 References

Conclusion

0o

Page 4



00004, tushu007.com
<«<O000000000o00oooons

goon

gobboooboupbDFODODDODOOOO0O0O0OO0OOOODOOO

0000000 :http://www.tushu007.com

Page 5



