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In the period from 2000 to 2003, many industry observers were writing obituaries for electronic commerce. Just as
the unreasonable expectations for immediate success fueled the high expectations during the boom years, overly
gloomy news reports colored perceptions during this time. Beginning in 2003, with the general economy still in the
doldrumes, electronic commerce began to show signs of new life. Companies that had survived the downturn were
not only seeing growth in sales again, but many of them were showing profits. Although the rapid expansion and
high levels of investment of the boom years are not likely to be repeated, the second wave of electronic commerce is
well under way. This section defines electronic commerce and describes how it is growing once again in its second
wave.1.2.1 Electronic Commerce and Electronic BusinessTo many people, the term "electronic commerce" means
shopping on the part of the Internet called the World Wide Web [ the Web[] . However, electronic commerce

[0 or e-commercel] also includes many other activities, such as businesses trading with other businesses and
internal processes that companies use to support their buying, selling, hiring, planning, and other activities. Some
people use the term electronic business (1 or e-businessC] when they are talking about electronic commerce in this
broader sense. For example, IBM defines electronic business as "the transformation of key business processes
through the use of Internet technologies”. Most people use the terms "electronic commerce" and "electronic
business" interchangeably. In this book, the term electronic commerce [ or e-commercel] is used in its broadest
sense and includes all business activities that use Internet technologies. Internet technologies include the Internet,
the World Wide Web, and other technologies such as wireless transmissions on mobile telephones or personal
digital assistants [1 PDAsL] . Companies that operate only online are often called dot-com or pure dot-com
businesses to distinguish them from companies that operate in physical locations [1 solely or together with online
operations[] .1.2.2 Categories of Electronic CommerceSome people find it useful to categorize electronic
commerce by the types of entities participating in the transactions or business processes. The five general electronic
commerce categories are business-to-consumer, bnsiness-to-business, business processes,
consumer-to-consumer, and business-to-government. The three categories that are most commonly used
are:Consumer shopping on the Web, often called business-to-consumer [J or B2C .Transactions conducted
between businesses on the Web, often called business-to-business [J or B2B[] . Transactions and business processes
in which companies, governments, and other organizations use Internet technologies to support selling and
purchasing activities.
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