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00 O O Estimate how much you might be worth to an automobilemanufacturer if you purchased a model offered
by thatmanufacturer for every automobile purchase you make for therest of your life. What factors should you
consider whenderiving an estimate of your lifetime value to that man-ufacturer(]

[0 AACSB: Communication; Reflective Thinking In a small group, develop an after-school child care
servicetargeted toward working mothers. How will you enable themto get the best valueld

Define what you mean by value anddevelop the value proposition of your offering for this targetmarket.

0 AACSB: Communication; Reflective Thinking[d Ask five consumers to describe an instance when they
weredissatisfied with a marketing exchange, one in which theywere satisfied, and one in which they were delighted.
Askthem why they were or weren't satisfied and why they weredelighted instead of merely satisfied. Also ask about
theimpact of these experiences on their long-term relationshipswith a company and loyalty to the brand. Report on
what youlearned. [ AACSB: Communication; Reflective Thinking[] Cutting-edge technology is now being used
to improve customerservice in the food service industry. The person taking your or-der at a fast-food drive-thru
may not be in the restaurant——in fact,he or she may not even be in the state and could possibly be inanother
country. Several McDonald's restaurants in Colorado,Minnesota, and Missouri process orders through a
centralized fa-cility in Colorado, and other fast-feeders such as Hardee's andCarl's Jr. are joining in. High-speed
data connections and voice-over-Internet protocol technology, or VVolIP, enable businesses tooutsource this task so
that workers can concentrate on preparingthe food and filling orders accurately. Some systems take tem-porary
digital images of customers or cars placing orders so thatworkers can avoid mix-ups and speed up service.
Domino'sPizza uses Internet technology for order placements and islaunching a text-message ordering system for
registered cus-tomers. Sit-down restaurants are also experimenting with table-side phone ordering and are placing
credit/debit swipes atcustomers' fingertips. In Asia, customers routinely use theirsmart phones or palm computers
to place an order from any-where, and we will see this technology in the United States in thenear future. Customers
must be careful, however, because pro-fessional order takers are better at up-selling O that is, getting cus-tomers to
order more-expensive optionsC] and increasing theaverage order size.
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