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[0 O Most people today associate marketing with selling. Yet the act of selling is only one part of the overall
marketing activities of the firm.[J The task of providing products that satisfy consumers wants forms the basis for
our current marketing systems. Marketing is an exchange process between buyers and sellers, the purpose of which
is to satisfy the buyer s needs and wants through the purchase of the seller s products.[J [ This marketing concept
evolved over the years, developing as American business matured. Initially, production-oriented American
business assumed that people would buy whatever was efficiently produced. This concept gradually evolved into a
sales-oriented approach in which firms generally depended on effective sales approaches to stimulate consumer
demand for a product. Today s marketing-oriented philosophy focuses on a firm s desire to increase sales while
anticipating and satisfying consumer needs. Progressive businesses today are much more consumer-oriented than
firms have been in the past.C] [J The marketing mix consists of four variables——product, price, distribution (or
place), and promotion. The product variable encompasses its physical attributes. Pricing involves the marketing
manager, who establishes each product s price as well as overall pricing policies. Getting that product to the right
place at the right time is the distribution variable. The promotion variable increases demand by communicating
information to potential customers via personal selling, advertising, publicity, and sales promotion.
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