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[0 O Dan Beldy, a San Francisco venture capitalist, hasseen thousands of snazzy business cards- withbright colours,
weird shapes, maps and even mirrors.The problem is that none has ever really caught hisattention.[] [ Mr Beldy
says hed rather skip the card altogetherand simply key the contact information into anotebook computerd [ (1 [
0000000 O Computerd databases[] and[] personal[] digitalassistants may soon replace business card
wallets,but, paradoxically,J O O 0 0O O O O O O O O Bob Popyck, author of Heres My Card: How toNetwork
UsingO Your Business Card to ActuallyCreate More Business, agrees that well-designedbusiness cards are still
important.[] Business cards are personal, gracious and markyou as someone of world class, he writes. They
candifferentiate you.[J Iprint.com, an online printing company thatcaters mainly to small businesses and
individuals,sold $2m [0 1.3m[ worth of business cards betweenOctober 1999 and June 2000 says Eric Atwood, a
public relations specialist forlprint. Weve noticed that people are being morecreativeD O 0 O O OO0 00O 0O
[J However, the newest trend is digital cards -CD-Roms cut to business-card size that can containa catalogues
worth of information. California-based] Moon[J Global(J Network,[1 onel] ofCJ manycompanies trying to tap
this market, recentlycreated] all CD-Rom[J cardU for[] an[J electronicsdistribution company that included
information on3,000 products] O O O 0O O O O O O O O But for the same information on printed
material,development and production would have cost$30,000, says Roger Drews, senior account executiveand
director of operations for Business-CD.com,Moon Globals CD-Rom card division.[J Still, digital business cards
only work if therecipientd has[] thel technicallJ know-how.[J AaronFineman, a New York-based freelance
photographer,thinks that not many people are ready for digitalcardsyett] 0 0 0 0 0 0O 0O O O O O Terri
Henry, director of marketing for Icast.com,an entertainment industry site, agrees. She wondershow people could
program the information into anotebook computer if they did not have a businesscard to begin with(J [0 00 00 OO
ooogn
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