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[0 O CompetitionA marketer must always keep in mind competition from similar products.Burger King watches
the prices of McDonalds, for example. A marketeralso watches out for competition from substitute productsC] for
this reason,manufacturers of leather shoes keep an eye on the prices charged for vinylshoes. Finally, a marketer is
aware of dissimilar products or services thatmight be chosen in preference to other products or services, as when
abowling alley’ s business might be affected by a skating rink built in the sametown.The retailers competition
comes from other retailers or from discount storesseeking to sell similar items at lower prices. If retailers charge a
high pricefor an item sold for less at a discount store, they must offer customerservices usually not offered by a
discount store. These services mightinclude credit, gift wrapping, and well-informed salespeople.Supply and
DemandSupply and demand are economic factors that influence price. Marketerswho understand these economic
factors do a better job of pricing theirproducts. The relationship of price, supply and demand is very
important.Demand. Demand is the amount of a product that consumers are willingand able to purchase at a given
price. Only when products can actually besold at a given price is there demand for them. As a consumer you may
wanta new sports car, but you may not have the money or purchasing power tobuy it. Therefore, your desire to
own a sports car which you are not able tobuy is not counted in the demand for sports car. -Demand and price
changes interact. An increase in price will usually causethe demand for the product to decrease. When price is
lowered, demandlallygoesup, A change in demand will influence price in a similar way.

Page 5



0000 0O, tushu007.com
<«<O000000000300>>

goon

gobboooboupbDFODODDODOOOO0O0O0OO0OOOODOOO

0000000 :http://www.tushu007.com

Page 6



