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Getting Action from Organizational Surveys provides the information industrial/organizational psychologists and
human resource professionals need to put survey results into action—action that gets results. Edited by
organizational survey pioneer Allen I. Kraut and contributed to by leading-edge practitioners, this comprehensive
volume outlines new concepts to the survey lexicon, new methods of collecting and delivering results, new
applications to various organizational situations, and new perspectives on how to look at and understand surveys

and their place within organizations.
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