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"Jonathan recognizes that in today's Internet-fed, savvy-consumer world, it is the people-to-people connections,
regardless of price point, that differentiate a customer’s experience. Gimmicks come and go, but without sincere
and caring people delivering the overall experience, from start to finish, well, it's true--chocolates on the pillow are
not enough. A great read!" "If you don't work for your customer, you're not doing your job. Who better to turn
to for lessons in great customer experiences than Jonathan Tisch? He has long been one of the most respected
leaders in travel and hospitality, and when it comes to treating all customers like guests, to put it simply, he gets it.
And thensome." "What brings customers back to my restaurants? Why do viewers watch my TV show? It's more
than Bam! It's delivering a kicked-up customer experience. Tisch is the guy who knows how to do this best. His
book gives the inside scoop on how to excite your customers and bring 'em back for more." "Attention to detail,
passion, and dedication are a few of the things that made me successful as an athlete. Jonathan knows that by doing
the same in business, you maximize the customer's experience and outscore the competition."[J [0 [0 00 O
JONATHAN M. TISCH is Chairman and CEO of Loews Hotels, as well as co-Chairman of the Board and
member of the Office of the President of Loews Corporation, the hotel chain's parent company and one of the
largest diversified financial holding companies in the United States. Recognized as a preeminent leader of the
nation's travel and tourism industry, Tisch is Chairman of the Travel Business Roundtable and NYC & Company,
the city's official tourism marketing organization. In 2005, Tisch became the host of his own television show, Open
Exchange: Beyond the Boardroom with Jonathan Tisch, a series of one-on-one interviews with America’s
preeminent CEOs and business luminaries. Tisch is also the author of the bestseller The Power of We (Wiley).
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